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¢ ® Create Custom Metrics
@ Create Alerts (Metric & Flag)




Learn How To...

Create a custom metric
Create a guardrail metric

Add a key metric to your experiment

L O O O

Add a supporting metric to your experiment



Workshop: Custom Metrics

p_z- Feature Management

and Experimentation Metrics Create a metric

Monitor all relevant metrics and KPIs.
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IE SEARCH Increase

Percentage
Metric

Build metric definition

Select desired impact (3

Sort: | Name A »Z v‘ = Fiter v »
‘ S ‘ Select traffic type (3

Q_ Search metric
user

Applications per User
user ‘ Conver...

Example 1:
Create a metric to measure the percentage . e e or
of users booking a room for 3 nights . user | 2tags

Average Page Load - Percentage Alert

Measure as (3

Percent of unique users

Event1
user | None

Average Page Load - Value Alert Booking
user | None

Set up the basic metric information
Metric category to ‘none’
Set desired impact to ‘'Increase’

- WHERE|  nights v Isinlist
Average Page Load Time per Anonymc e

anonymous | None
3x

Average Rooms Per Platinum User
user ‘ AOV

Set the traffic type to ‘user’

Set measure as to '‘Percent of unique
users'

Search for/select ‘Booking’ as the event
type

Add a property where ‘nights’ is in list,
type ‘3’ and hit the return key

Click Create

heather.miller+der
ﬂ heather.miller+dem.

Average Session Length Per User
user | None

B Avg Nights per Platinum User
| user ‘ AOV

Avg Nights per Premium User
user ‘ 3 tags

Booking Avg Price per User

+ Add new filter ‘

+ Add new event ‘

Show advanced
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Couqt
Metric

Example 1:
Create a metric to measure the count of
users who make a booking from Texas

Set up the basic metric information
Metric category to ‘none’

Set desired impact to ‘'Increase’

Set the traffic type to ‘user’

Set measure as to ‘Count of events per
user’

Search for/select ‘Booking’ as the event
type

Add a property where ‘guest_state’ is in
list, type ‘texas’ and hit the return key
Click Create

%4 Feature Management
and Experimentation

n Ho(‘els

\eathe T
heather.miller+dem..

Metrics Create a metric

Monitor all relevant metrics and KPIs.

IE SEARCH Increase

Build metric definition

Select desired impact (3

Sort:‘ Name A »Z v = Filter v . ,
SAmeR ‘ | J Select traffic type (3

Q Sea t
, Sea netric na isaF

Applications per User

user | Conver. Measure as (3)

Average Nights Per User Count of events per user

user ‘ 2tags

Average Page Load - Percentage Alert ENetl

user | None

Average Page Load - Value Alert Booking
user | None

|WHERE|  guest_stal | v
Average Page Load Time per Anonymc

anonymous | None
texas X

Average Rooms Per Platinum User
user | AOV
+ Add new filter ‘

Average Session Length Per User
user | None 5
+ Add new event ‘

P Avg Nights per Platinum User
B user AOV
|

advanced

Avg Nights per Premium User
user ‘ 3tags

Bookng Avg Price per User

Is in list
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@ Feature Management . .
®% and Experimentation Metrics Create a metric
Monitor all relevant metrics and KPls.
. B
e r I c Increase
Q s £ % Q

A SEARCH Select traffic type ()

Sorl:‘ Name A »Z v ‘ ‘% Filter v user

Q <
Q Sea Measure as (3

Example 1: : ut b ﬁsg:‘c‘a(‘s'“peruser Ratio of two events per user
Create a metric to measure the ratio of users

Average Nights Per User Event1

who make a booking and complete a payment , wer | G

Average Page Load - Percentage Alert Numerator

user | None Booking
Data Average Page Load - Value Alert

. . . . user | None + Add new filter

Set up the basic metric information s

Average Page Load Time per Anonymc

Metric category to lnone’ anonymous | None Denominator
Set deSired impaCt to ‘Increase’ Average Rooms Per Platinum User payment_processed

user ‘ AOV

Set the traffic type to ‘user’ P — ¢ Add new it
Set measure as to 'Ratio of two events user | None

per User' A Agent ::grf\l‘\g':zvperPtannum User

For the Numerator, search for/select ) T re—

‘Booking’ as the event type D | =

For the Denominator, search for/select peenenmenden.
‘payment_processed’ as the event type

Click Create

Show advanced

Booklpg Avg Price per User
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S ‘ , , & Feature Management ) .
b and Experimentation Metrics Create a metric

o Monitor all relevant metrics and KPIs,
M et I I c LLS Create metric

sort:‘ Name A »Z v ‘ ‘ = Filter v

Q
SEARCH X . D
Build metric definition

Select desired impact

Qs

E I 1. Q, Seal Increase
Xa m p e . Applications per User
Select traffic type (3

Create a metric to measure the sum of ' user | conver.
transaction values per user , i S

user

Measure as (3)
Average Page Load - Percentage Alert
user | None Sum of event values per user

Average Page Load - Value Alert

Set up the basic metric information | b Event
Metric category to ‘none’ Average Page Load Time per Anonym

Set desired impact to ‘Increase’ Ay””R‘NP — p—
Set the traffic type to ‘user’ | v = BN e
Set measure as to ‘Sum of event values L 5 Eventvalue  Event property (Learn more)
per user, \ ights per Platinum User

Search for/select ‘payment_processed’ B - A
as the event type o skl G
Confirm the value field is set to the B e miersdoms

property desired to measure —in this

case, 'value (default)’

Click Create

Book\‘ng Avg Price per User
2 tane
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pZ§ Feature Management

®% and Experimentation Metrics Create a metric
verage
Met i

ﬂ Hotels Create metric

; Build metric definition
Sort: ‘ Name A »Z v ‘ | = Fitter )
L Select desired impact

Increase

Applications per User

Example 1: £ user ‘ Conver.. Select traffic type (3
Create a metric to measure the average session ) Experime Average Nights Per User

user ‘ 2tags

Iength Of a USGI’ s Se 3 Measure as (3)

Average Page Load - Percentage Alert
user | None Average of event values per user

Average Page Load - Value Alert
user | None Event1

Set up the basic metric information B

Metric category to 'none’ anonymous | None session_length

Set desired impact to ‘Increase’ i Sl "+ Addnewiter |

Set the traffic type to ‘user’ r———— et e i
Set measure as to ‘Average of event user | None

values per user’ QR | o Mo perPiatiam User [+ Add new event_

user | - Aov

Search for/select ‘session_length’ as the ) ol

Avg Nights per Premium User

event type ﬂ st oo user ‘ 3 tags
C“Ck Create heather.miller+dem... Booking Avg Price per User

L
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Filtergd
Metric

Example 1:
Create a metric to measure the percentage
users who made a booking, but first saw a certain

page

Set up the basic metric information
Metric category to ‘none’

Set desired impact to ‘'Increase’

Set the traffic type to ‘user’

Set measure as to '‘Percent of unique
users'

Search for/select ‘Booking’ as the event
type

Click Show advanced

Set Filter to 'Has done the following
event prior to the metric event’ and
search for/select ‘page_load’ as the
event type, add a property of 'XXY
_landing_page’

S Feature Management
and Experimentation

ﬂ Hotéls

heather.miller+dem...

Metrics

Monitor all relevant metrics and KPIs.

Q
SEARCH

Sort: | Name A~Z v ‘ ‘ = Filter

Q Seal

Applications per User
user | | Conver.

Average Nights Per User
user 2 tags

Average Page Load - Percentage Alert
user | None

Average Page Load - Value Alert
user | None

Average Page Load Time per Anonymc
anonymous | None

Average Rooms Per Platinum User
user | AoV

Average Session Length Per User
user | None

Avg Nights per Platinum User
user [ AOV

Avg Nights per Premium User
user [ 3tags

Create a metric

Percent of unique users

Event1

Booking

‘ + Add new filter

‘ + Add new event

Hide advanced

Advanced section
Filter by (3

Has done the following event prior to the metric event

page_load

+ Add new filter




Guargrail
Metric

Workshop: Custom Metrics
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ﬂ Hot‘e!s

Example 1:
Create a guardrail metric to measure the
average anonymous users page load time

Set up the basic metric information
Metric category to ‘guardrail’

Set desired impact to ‘'Increase’

Set the traffic type to ‘anonymous”

Set measure as to ‘Average of event
values per anonymous'

Search for/select ‘page.load.time’ as the
event type

Click Create

B) Help

heather.miller+demo
heather.miller+dem...

Z4 Feature Management

Metrics

Monitor all relevant metrics and KPs,
Create metric

Q
SEARCH

Sorl:‘ Name A »Z v

netric name

Applications per User
user |  Conver.

Average Nights Per User
user |  2tags

Average Page Load - Percentage Alert
user | None

Average Page Load - Value Alert
user | None

Average Page Load Time per Anonymc.
anonymous | None

Average Rooms Per Platinum User
user ‘ AQV

Average Session Length Per User
user | None

Avg Nights per Platinum User

user | AOV

Avg Nights per Premium User
user |  3tags

Booking Avg Price per User

Average Page

‘ Tags: None & ‘ '
Metric definition
‘ 7 Editing ™ ‘

Select desired impact (

Decrease

Select traffic type (3

user

Measure as (3)

Average of event value
Event1

page_load.time
+ Add new filter
(s) Event value Ey

+ Add new event ‘

Show advanced

Create a metric

Metric category

Guardrail metrics

Build metric definition
Select desired impact

Increase

Select traffic type (3

anonymous

Measure as (3

Average of event values per anonymous
Event1
page.load.time

[+ Addnew fitter

(e) Event value

+ Add new event

Show advanced

Event property (Learn more)
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§ Show_More_Info

Feature Management
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@ Health Check ® Assignment source @ Hypothesis

: Manage key metrics

Hotels

Scope Starts at: 02/07/2025 12:13AM Ends at: 02/21/2025 12:13AM  Rule: d Youcan:select.upitosl0tkeymetricsiper.experiment
21 metrics - 3 out of 10 selected
( @ dont_show_text 32,312 (50.1%) (Base rmet
e I I c s _ Applications per User

Average Page Load - Percentage Alert (3

Comparison treatments show_text X
Average Page Load - Value Alert

Average Rooms Per Platinum User

v Key metrics Manage key metrics Average Session Length Per User
Experiments wew Booking Avg Price per User

NaVigate to you r experiment reSUIts Metric Treatment Bookings - Percent of Unique Users
page 7 : Bookings if under $300

® dont.show. Bookings per User

Click on ‘manage key metrics' or Bookings per User (1 Night)
@ show_text

‘manage supporting metrics’ e g

Clicks on Booking CTA

Select or deselect the metrics you wish N payment Completed Rate
Payment Processing Time Per User

to include in that section sowies|
CIiCk 'SaVE' dontshow Time Spent (3

Bookings per User Total Booking Dollars Per User
show_text Total Revenue per User
page load time
tester

tester tester
v Guardrail metrics

miller+dem Metric Treatment

heamer n1||\er¢dem =
‘ Cancel
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Harness FME Alerting Principles

Did you know?

-> Metric alerts can be configured at metrics level, and triggered
when the relative or absolute threshold is reached

- Guardrail metrics can be configured at the metric level when
selecting the ‘guardrail’ metric category - and triggers when any
statistically significant impact is detected, desirable or
undesirable

- Key metrics can be configured at the feature flag level by marking
any metric as a 'key’ metric - and triggers when any statistically
significant impact is detected, desirable or undesirable



https://help.split.io/hc/en-us/articles/19832312225293-Configuring-metric-alerting
https://help.split.io/hc/en-us/articles/22005565241101-Metrics#metric-categories
https://help.split.io/hc/en-us/articles/19832711328397-Configuring-feature-flag-alerting

WOI’kShOpZ Metric A|eI‘tS Metric definition Alert policy Audit logs

Metric
AI e rt Page Load Percentage Alerf

Description (optional)

a description for your alert polic

Example 1:
Create an alert for your page load metric

st alert condition
Choose your environment: Where you want to be alerted on

Preview

Set up the basic metric information and
hlt lcreate' Set alert threshold: See our examples of degradation to sample size
Navigate to the ‘Alert policy’ tab cc rort i e ST o o A
Add a ‘'name’ for your alert policy ‘Page degradationis relative difference of
Load Percentage Alert’ moreithana

Set your ‘environment’ to 'Preview’

Set your alert threshold as lrelative Define alert notification channel:
difference’ Send alert via email Metric Feature Existing users Additional
Set % threShO|d for the alert to ,5%, and notify the owner :iﬁwer and groups emails
Define alert notifications to ‘Metric

owner' and 'Additional emails’' - add in dave@split.io dave.karow@split.io krishna.dalal@split.io

emails :

% compared to a feature
flag's baseline treatment.

te




